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[bookmark: _Toc236994863]Task description
Type of task: practical skills and case study proposal
Suggested weighting: 30%
In pairs, you will design and create one piece of promotional material for a beef product. This may be a raw beef product, a value-added beef product, or a product used on-farm in beef cattle production. You will choose to present your work as either a point-of-sale item (such as a poster) or a digital advertisement (such as a short video, radio ad, podcast or social media post).
[bookmark: _Toc208410455]Task description:
You are working as part of a marketing team to promote your chosen product to Australian consumers or producers. Your role is to:
conduct research on current trends in the beef industry, including consumer preferences and competitors
identify a specific target audience for your campaign (for example, health-conscious consumers, families, chefs or beef cattle producers)
develop a clear message and a catchy campaign slogan that resonates with your audience
highlight the benefits of your product, such as nutritional value, taste, sustainability, animal welfare, local sourcing or ease of use on-farm
ensure that all promotional messages are ethical, factual and responsible, promoting sustainable production and/or consumption of beef products.
[bookmark: _Toc236994864]Presentation options
Choose one of the following options to present your promotional material:
Option 1: point of sale poster
Design a promotional poster that highlights the benefits of your beef product and appeals to your target audience. Your role is to:
create an engaging poster that uses images, data (graphs/statistics) colour and fonts to capture attention
incorporate effective advertising techniques and convey a clear message about the products value
include a slogan, key benefits and an appropriate layout that is easy to engage with and professional.
[bookmark: _Toc236994865]Submission details
Submit a printed (A3) or digital version of the poster.
Attach a 200 to 300 word explanation outlining your research process, target audience and design choices.
This is a group task – both students must contribute equally.
Option 2: digital media promotion
Create a short, original digital advertisement (television or radio advertisement, podcast-style audio or social media advertisement) that highlights the benefits of your product. Your role is to:
plan, script, consult teacher for proof of concept, stage, film or record and edit a 45 to 60 second advertisement
use sound, visuals and/or narration to deliver your message clearly
ensure all content is original (photos or images may be included if referenced, but should not dominate)
ensure both group members contribute visibly or audibly to the production, with credits identifying roles. Suggested production roles, Project manager(s), Film director(s), Script writer(s), Script editor(s), Film editor(s), Narrator(s)
acknowledge the Country where filming/recording took place.
[bookmark: _Toc208410457][bookmark: _Toc236994866][bookmark: _Hlk202352806]Submission details
Submit a digital copy in MP4 (MPEG-4) or MOV (Quick Time Movie) format.
Attach a 200 to 300 word written explanation outlining your research process, target audience and design choices.
This is a group task – both students must contribute equally.
Outcomes being assessed
A student:
explains industry practices in agricultural enterprises and systems AGT5-PRA-01
[bookmark: _Hlk202388273]analyses relationships between agricultural production, sustainability and consumers 
AGT5-ENV-01
selects and justifies the use of technologies and processes in agricultural production and systems AGT5-USE-01
communicates ideas and concepts in agricultural technology contexts AGT5-COM-01
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[bookmark: _Toc236994867]Steps to success
Table 1 – assessment preparation schedule
	Steps
	Student actions and timeline 

	Conduct market research
	What do I need to do? 
Work in pairs to create a short set of questions to find out what consumers think is important when buying beef products. You could collect responses by doing a quick digital survey.
Construct a short summary of what you find (50 to 100 words).
When do I need to do it? 
During the first planning lesson.

	Choose a product
	What do I need to do? 
Decide on the beef product you want to promote. It could be raw, value-added or a product used in beef production.
When do I need to do it? 
During the second planning lesson. Make this decision after receiving the responses from your survey.

	Choose a target audience
	What do I need to do? 
Choose who your promotional material will be aimed at. For example:
families: quick and easy beef meals for families
food service industry: targeting chefs and restaurants with point-of-sale materials and recipe ideas
international markets: tailoring marketing efforts to specific countries or cultures
beef producers implementing best practice animal health and welfare.
Identify your target audience clearly (10 to 20 words).
When do I need to do it? 
During the second planning lesson.

	Identify key messages to promote
	What do I need to do? 
Decide on the main message you want to promote. For example:
nutritional value: protein content and essential nutrients
sensory experience: emphasise the delicious taste and satisfaction of eating beef
cultural significance: connect beef with Australian identity and traditions
sustainability: address concerns about the environmental impact of beef production and promote responsible practice
best practice animal husbandry and welfare: nutrition, effective pest control.
Record your decision (20 to 50 words).
When do I need to do it? 
During the second planning session.

	Gather supporting information
	What do I need to do? 
Research your chosen product and collect information which could include statistics, graphs or research study facts to back up your message.
Summarise your findings (100 to 200 words).
When do I need to do it? 
During the second planning lesson.

	Plan your campaign
	What I need to do? 
Make a list of the elements you will include (such as script, images or slogan). Agree on roles so both partners know what jobs to do.
When do I need to do it? 
During the third planning lesson.

	Create your promotional material
	What do I need to do? 
Start designing your poster or filming/recording your advertisement. Ask for feedback, then make improvements before your final version.
When do I need to do it? 
This may take several lessons.

	Submit the final task
	What do I need to do? 
Submit:
a digital or printed version of your promotional material
attach the brief explanation (200 to 300 words) detailing the research process, target audience and design choices made.
When do I need to do it? 
Submit by the due date given by your teacher.




[bookmark: _Toc236994868]What is the teacher looking for?
Working collaboratively, you will apply your knowledge of beef production systems and marketing to design promotional material that is creative, accurate and ethical. Successful tasks will demonstrate:
relevance and appropriateness of the product chosen in the context of the beef industry
relevance and depth of market research, including analysis of consumer preferences and trends
clearly defined target audience and messaging that engages this group effectively
creativity, clarity and professionalism of the campaign messaging and presentation
correct use of agricultural terminology
evidence of collaboration, shared responsibility and effective planning.
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The task requires you to communicate persuasively and factually, showing an understanding of how agricultural products are marketed to meet consumer and industry needs. Creativity is encouraged, but work must remain evidence-based and responsible in its representation of beef products and production practices.
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[bookmark: _Toc236994869]Student-facing rubric
Table 2 – rubric for assessment
	Criteria
	Outstanding
	High
	Sound
	Basic
	Limited

	Criteria 1
Product selection
AGT5-USE-01
AGT5-PRA-01
	Selects a highly accurate and relevant product, clearly linked to a real-world beef enterprise, using correct terminology.
	Selects a mostly accurate product for a beef enterprise, using correct terms.
	Selects a suitable product for a beef enterprise, using mostly accurate terms.
	Selects a product with some connection to a beef enterprise, using a few correct terms.
	Selects a product with minimal relevance to a beef enterprise, using limited or inaccurate terms.

	Criteria 2
Market research
AGT5-ENV-01
	Conducts comprehensive, independent market research that identifies clear consumer trends.
	Conducts detailed and relevant market research with minimal assistance.
	Conducts sound market research with some relevant findings.
	Conducts basic market research with some assistance, showing limited findings.
	Market research is incomplete or limited; conducted with significant assistance.

	Criteria 3
Target audience
AGT5-ENV-01
AGT5-COM-01
	Identifies a clear, suitable audience and creates high-quality promotional material that strongly engages them.
	Identifies a suitable target audience and creates relevant promotional material that engages them.
	Identifies a target audience and creates promotional material mostly suitable for them.
	Identifies a target audience with promotional material showing limited suitability.
	Identifies a target audience, however promotional material is unrelated to them.

	Criteria 4
Key messaging
AGT5-COM-01
	Messaging is highly creative, persuasive and consistently clear throughout.
	Message is clear, persuasive, and creative.
	Message is clear with some creativity.
	Message shows limited creativity or clarity.
	Message is unclear and ineffective.

	Criteria 5
Promotional material design
AGT5-ENV-01
AGT5-COM-01
	Promotional material is of outstanding quality.
Communication is highly engaging, comprehensive and persuasive.
Poster shows outstanding layout/colour use or digital editing is highly effective and well-integrated.
	Promotional material is of excellent quality.
Communication is engaging and highlights product benefits. Poster shows excellent layout/colour use or digital editing is well-executed.
	Promotional material is of sound quality.
Communication includes product benefits and engages the audience. Poster shows sound layout/colour use or digital editing is clear.
	Promotional material is of basic quality.
Communication shows some product benefits but limited audience engagement. Poster shows basic layout/colour use or digital editing is limited.
	Promotional material is unclear and of low quality.
Communication is limited and does not engage the audience. Poster shows poor layout/colour use or digital editing is poorly applied.

	Criteria 6
Size or time Parameter
AGT5-COM-01
	Poster is A3 or digital advertisement is 45–60 seconds and focused on an agricultural product.
	Poster is A3 or digital advertisement is 40–44 seconds or 61–65 seconds.
	Poster is close to A3, or digital advertisement is 35–40 seconds or 65–70 seconds.
	Poster is not full A3 size, or digital advertisement is 20–34 seconds or 71–90 seconds.
	Poster is smaller than A3 or digital advertisement is less than 20 seconds or more than 90 seconds.

	Criteria 7
Group collaboration
AGT5-COM-01
	Demonstrates strong communication, organisation and equal contributions for effective collaboration.
	Communicates and works together clearly, with mostly even contributions.
	Demonstrated some effort to collaborate and shared effort.
	Demonstrated minimal effort to collaborate with uneven contributions.
	Demonstrated limited effort to collaborate.

	Criteria 8
Knowledge of agricultural systems and marketing
AGT5-PRA-01
	Communicates ideas clearly and logically using accurate terminology; shows deep understanding of agricultural systems and marketing.
	Describes ideas clearly with correct terms; shows sound understanding.
	Outlines ideas using some accurate terms; shows partial understanding.
	Outlines ideas with some correct terms; shows basic understanding.
	Uses limited or inaccurate terms; shows minimal understanding.


This student facing rubric was developed using the Common grade scale (7–11) (NESA n.d.).
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Table 3 – Scaffold table
	Finding
	Results of market research
	Key messages
	Product research

	Question 1
	
	
	

	Question 2
	
	
	

	Question 3
	
	
	




[bookmark: _Toc236994871]Support and alignment
Resource evaluation and support: all curriculum resources are prepared through a rigorous process. Resources are periodically reviewed as part of our ongoing evaluation plan to ensure currency, relevance and effectiveness. For additional support or advice, or to provide feedback, contact the TAS Curriculum team by emailing TAS@det.nsw.edu.au. 
Differentiation: further advice to support Aboriginal and Torres Strait Islander students, students learning English as an additional language or dialect (EAL/D), students with a disability and/or additional needs and high potential and gifted students can be found on the Planning programming and assessing 7–12 webpage. This includes the Inclusion and differentiation 7–10 advice webpage.
Assessment: further advice to support formative assessment is available on the Planning programming and assessing 7–12 webpage. This includes the Classroom assessment advice 7–10. For summative assessment tasks, the Assessment task advice 7–10 webpage is available.
Explicit teaching: further advice to support explicit teaching is available on the Explicit teaching webpage. This includes the CESE Explicit teaching – Driving learning and engagement webpage.
Consulted with: Curriculum and Reform, Inclusive Education, Aboriginal Outcomes and Partnerships, Literacy and Numeracy, Effective Teaching Practice and subject matter experts.
Alignment to system priorities and/or needs: School Excellence Policy, Our Plan for NSW Public Education.
Alignment to the School Excellence Framework: this resource supports the School Excellence Framework elements of curriculum (curriculum provision) and effective classroom practice (lesson planning, explicit teaching).
Alignment to Australian Professional Standards for Teachers: this resource supports teachers to address Proficient Teacher Standard Descriptors 3.2.2, 3.3.2.
Creation date: 7 August 2026.
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